
 

Unleash the power of your online presence 

Sophie Baillie, Senior PR and Marketing Executive at Conscious Communications, explains 

how you can unleash the power of your online presence through brand consistency, using 

the correct tone of voice, and the selection and placement of images on your website. 

Your website could be the first place that a potential customer comes into contact with your 

brand. It is vital to ensure that your branding is consistent across all communication channels 

– from your website through to product packaging and social media platforms – to reinforce 

brand identity and to drive positive sentiment and trust – important components in the 

customer decision making process. Key areas that should be evaluated to ensure consistency 

and ultimately drive enquiries and sales are: branding, messaging and tone of voice, and 

visual imagery.  

Why is brand consistency important? 

• It helps to differentiate companies from competitors and creates a sense of familiarity 

• It gives a business a recognisable personality and an identity an audience can relate 

to 

• It effectively delivers and reinforces a business’ key messaging  

• It meets customer expectations and helps to drive authority and trust in a business 

• It drives customer loyalty  

Consider your customer touchpoints – phone, email, face to face, digital and print. While all of 

your communication channels do not need to look identical, it is important to review all 

touchpoints in terms of brand consistency against an agreed checklist of standards to ensure 

your key messages and branding are clear and aligned.  

For instance, colours, fonts and taglines should all be distinct to your brand. Stick to a number 

of standards, such as a colour palette and font, as well as the size and position of your logo. 

Creating brand guidelines is the most efficient way to guarantee consistent and coherent 

implementation of your brand across all channels, by all personnel. Using tools such as 

Frontify will enable you to easily create and maintain guidelines. 

It is also important to evaluate the tone of voice (written as well as spoken) used in your 

messaging – whether it is on your website, social media channels, advertising or sales pitch. 

This is an expression of your company’s personality and helps to ensure it is recognisable and 

unique. Mailchimp’s guide to Voice and Tone for brands is a useful guide for businesses and 

is a great starting point for any company looking to create their own style guide.  



 

A business’ online presence needs to not only be consistent, but needs to be presented in a 

visually attractive, logical way, too. If you are looking to re-launch your website, you need to 

consider the user experience. A few questions to consider might include: How easy is your 

website to navigate? Does it take users on a journey? How long will they want to stay on your 

website? Will they visit the home page and leave before completing the desired process?  

Website structure – which provides a good user experience – is one of the most crucial aspects 

of SEO (search engine optimisation). The better the website structure, the better the chances 

are of your website being listed in search results. 

Start with a site map (a list of all the pages on a website), which will allow you to plan out your 

page hierarchy and organise the information you want to present, helping you to plan user 

navigation. There are lots of tools available online to help you create site maps, such as 

Writemaps, which is free for your first three site maps.   

Once your brand, tone of voice and website structure have been established, it’s time to focus 

on the imagery you want to use to cement your online presence. When time and budget 

restrictions don’t allow for a designer, there are a number of tools available to create 

consistently eye-catching rich media in house, to supplement online activity. According to 

HubSpot, “content with relevant images gets 94% more views than content without”. Our 

favourite tools are: 

• Canva: use platforms like Canva to create layouts and backgrounds, overlay text on 

top of images, upload your own photos and make banners using free graphics, icons 

and fonts. There are also templates available which are already set to a specific size 

to save you time – for instance for use on social media platforms or print-out flyers. For 

those who aren’t creatively confident the platform has pre-made artwork where only 

the text requires editing.  

• Shutterstock or StockSnap: one of the easiest ways to ensure your online marketing 

looks great is to source professional photographs and videos. There are a number of 

platforms available to source royalty free images, such as Shutterstock (paid for) and 

StockSnap (free). It is really important to not download and use images from Google 

or elsewhere due to copyright laws – you could incur a hefty fine.  

• Piktochart: allows you to create infographics. At Conscious Communications, we use 

infographics to show variety in our blog posts. Infographics also work really well if you 

have a complex process to explain, and can be used to illustrate some of the more 

complex or lengthy parts of a page of content. Eye-tracking studies show that internet 

readers pay close attention to information carrying images.  



 

Companies that follow these principles and establish a strong and distinctive brand identity 

will find their brand is more widely recognised, that target audiences build up an affiliation with 

the brand, and resulting success becomes easier to achieve. For advice on how to ensure a 

consistent and powerful online presence, contact Conscious Communications on 

info@consciouscomms.com  

 

 

 


